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Abstract

Digital Payment emergesimportant rolein every individual life. Dueto reduced
cost aswellaslow risk coverage and time saving characteristics and increases
the safety and convenienceand user friendly, it has become part and parcel for
making payment towards any product andservices. This paper considersthe
payment pattern of working women in Bangal ore city. Thestudy analyzesthe
digital payment interface among the working women which concentrateson
gettingthei nformationrel atedtoknowthepreferenceof digital payment over cash
transaction and whichisthe highly convenient means of transaction asper women.
Theintention of the study isto provide constructive suggestionsand recommen-
dationsto upgradethedigital payment usage. Study even concentrates on know-
ing the choice of payment duringCOV 1D-19.
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I ntroduction

“Cash Less’ istheone of theinitiativestakenin“Digital India” by our prime
MinisterNarendraModi in 2015 to enhancethe peopl e to make use of cashless,
seaml ess, fast, andconvenient mode of e-payment with aview to convert India
into digitally empowered country. Cash on delivery isvery risky and not so
convenient to make payment compare to e-paymente specially working women
not possibleto carry much cash with them.Hence, digital payment enhancesthe
peopl e gaining more beneficial to makefaster, convenient, and secured mode of
payment.

Theterm"digital payment" refersto atype of payment that isdoneviadigital
methods. To transfer and receive money, both the payer and the payee employ
digital ways. Becauseit decreasesthe cost of delivering financial servicesto
consumers and promotes the safety and convenience of utilizing savings,
payments, shopping, and insurance products, digital paymentshave emerged as
akey instrument for increasing financia inclusion.

Coming to the different modes of payment, we can specify as cash transaction
and virtuatransactionsi.e., digital payment. Digital paymentsincludeapplications
like Googl e pay, Paytm, PhonePe, BHIM, Internet Banking and ATM.

The concept of working women in this paper which includes awoman who
earnssalary, wages or any other income through regular employment working
as self-employed, salaried, professionals etc., either in government sector or
private sector who isdistinct from house wife.

LiteratureReview

KrishnaReddy and Sudhir Reddy(2016) in their research they highlighted that
people areaccepting digital payments options asit hel psin ease of payment
within just press of Button and also safety and security of transaction by
encrypted by banking system.

Shamsher Singh (2017) inthejourna titled * Study of Consumer Perception of
DigitalPayment Mode” has highlighted how customer perceptions of digital
payment have alargeand positiveinfluenceon digital payment up take. According
totheANOVA test, thereisalso no significant differencein customer assessment
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depending on demographic characteristics. Such includethe patients' gender,
age, occupation, and annual income. In hisresearch, however, education was
proven to have a substantial impact on digital payment uptake.

Gragand Panchal (2017) in article discussed about the
prosandconsofcashlesseconomy. Their study concluded that people are
favorable towards the acceptance of digital paymentsasit would helpin
ease of payments and hazel free transactions and it helpsto fight against
illega activities

Shamsher Singh and Ravish Rana (2017) intheir research paper expressed that
internet has changed the world and to add to this change smart phone penetration
inIndiahas alsogained | ots of importance. Dueto which digital paymentsare
al so becoming more popul aramongthis generation.

K. SumaVally, K. HemaDivya, and etall., (2018) titled “ AStudy on Digital
Paymentsinlndiawith Perspective of Consumer’sAdoption”. Theauthor of this
paper explains howthe shift to digital paymentsimprovesthe country's economy
by providing moretransparencyin transactions. The report examined the extent
of acceptance of digital payments like asdigital wallets, UPI, and BHIM
applicationsto ensure seamlessdigital switchover payments by clients.

PriyankaPhilip(2020):in their article expressed their view that internet banking
isgainingisimportancein thisdigital era. So Banks should focus on creating
efficient operations and toreduce transaction costs so it hel psthem to build
good customer relation with their depositors and to retain them for longer
period.

Statement of the problem

Digital payment hasimposed a new transaction system in the banking sector,
such as googl e pay, phone pay, and so on. Meanwhile, the element of risk present
in cashlesstransactionsisthe keyareaof concernin accessing these services. In
light of the above research gap, this study hel ps toknow the most convenient
modefor risk-freetransactions, aswell as accessibility and factorinfluencefor
making digital payments, and the study focuses on upgrading thedigital payment
platform, which helpsfor risk-free and ease of doing digital transactions.
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Objectiveof the Sudy

1. To determineif working women are aware of digital payment options.
2. Toinvestigate the most convenient digital payment method.

3. Toidentify the factorsthat impacts the adoption of digital payment.

4. Tolearn about the digital payment optionsavailable.

5. To study the associated risks and security threats.

Scope of the Study

Digital transactionshavelargely replacedcash-on-delivery intoday's world.
Infact,in theemerging corporate environment, digital paymentsare most conve-
nient and faster mode of transaction. Most people do not have much timeto
make direct payments, especially workingwomen whoarejugglingfamily and
work. Thisstudy can alsobe used to learn about the payment patterns of men.The
scope of thisresearchislimited to the city of Bangalore.

Resear ch M ethodology

Thisstudy ismainly empirical in nature. Analysisof primary and secondary data
combinedwith researcher’ sknowledge and taught towardsdigital Paymentshas
given asolid base for descriptive analysis. Datawas mainly collected from 66
respondents using questionnairetechnique.

Sour ces of Data Collection Tools

Primary Data: Itrefersto original andfirsthanddata.For thestudy datawas mainly
collected from working women'’s of various professions. Datamainly collected
using questionnairetechnique

Secondary Data: It refersto the second hand data. For the study secondary
data has been collected from books, journals, articles, newspapers and online
Stes.

Samplesize: Thetotal sample sizeis66 working women.

Sampling technique: For the Study non probability sampling techniqueis used,
where convenience sampling is used. Researcher has collected the datafrom
working women who were conveniently avail ableto collect the Data.
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Techniquesfor Analyzing Data
Dataanalysisiscarriedout using graphs, tables, and percentileanalysis.
Limitation of the Sudy

Thefindings are based on data gathered from working women. Dueto time
constraint the study was restricted to Bangal ore City.

Demographic Profile

TABLEZ1: ShowingAgeof the Respondents

Age Frequency Percentage
20-30 32 48.48%
31-40 20 30.30%
41-50 10 15.15%
51& above 4 6.06%

Inference: From the abovetablein can beinferred that majority of respondent’s
belong to theage group of 20 to 40 yearsi.e around 78% and reaming respon-
dents bel ong to the age group of above 41years.

TABL E2: Showing Education of the Respondents.

Education Frequency Percentage
PUC 1 1.51%
Graduation 12 18.18%
PostGraduation 53 80.30%

Inference: From the abovetableit can beinterpreted that 98% of respondents
arewell educated asthey havetheir degree or master degree. One responded
has completed PUC.
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TABL E3: Showing Employment Sector of the Respondents

Sector Frequency Percentage
Private 56 84.84%
Public 8 12.12%
SelfEmployed 2 3.03%

Inference: From the abovetableit can be viewed that majority of respondents
i.e 84.84% amongworking women are working in private sector and 12.12%
are working in Public sector and only2respondentsi.e. 3.03%amongthe
totalworkingwomenare self-employed.

TABL E4: Showing Profession of the Respondents

Profession Frequency Percentage
/Academician 36 54.54%
Banking Sector 6 9.09%

I TSector 4 6.06%
Other Sector 20 30.30%

I nfer ence: From the above table itcan depicted that 54.54% of respondents
are academiciansand 9.09% are working in Banking Sector, 6.06% are work-
inginIT sector. But around 30.30%among thetotal workingwomenisworking
various other sectors.

TABL E4: Showing IncomeLevel of the Respondents

Income Frequency Percentage
Upto1,00,000 15 22.72%
1,00,001-2,50,000 19 28.78%
2,50,001-5,00,000 20 30.30%
Aboves,00,000 12 18.18%
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Inference: From the aboveit can be concluded that 22.72% of total working
women under our research hasincomelevel lessthan 1,00,000 and 28.78% of
them have their income around2,50,000per annum and 48% of women’s under
our hasincome morethan 2,50,000 per annum.

Tableand Graph 5: ShowingAwarenesson Digital Payments

Awareness of Frequencies |Percentage
Digital Payment

Yes 65 98.48%
No 1 1.51%

AwarenessonDigitalPayments

1

B Yes

u [\

Inference: From the above table and graph it can be concluded that all most all
the respondents under our research have awareness on Digital payments system
i.e. 98.48% and only 1 respondents do not have awareness of digital payments
and that could be due to lack of education.

Table and Graph 6: Showing Usage Digital Payments Among of the Respon-

dents.
Usage of Frequencies Percentage
Digital Payment
Yes 62 93.93%
No 4 6.06%
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Usage of Digital Payment

YesN

Inference: From the above table and graph it can be inferred that 93.93%
among total workingwomen under our study usethedigital paymentsfrequently
and only small percentage of people around 6.06% are not using digital pay-
ments.

Table and Graph7: Showing Convenient Mode of Payment Options For Users

Convenient Mode Frequencies Per centage
of Payment Options

Phone Pay 19 28.78%
Google Pay 24 36.36%
Bhim UPI 2 3.03%
Card-Debit and Credit 6 9.09%
Cash 6 9.09%
Internet Banking 6 9.09%

Pay tm 3 4.54%
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Convenient Mode of Payment

30 24
19
25

20

1 Frequencies

Inference: From the above table and graph it can be interpreted majority of
respondents around 65% prefer Phone Pay and Google Pay as convenient mode
of payment. Around 9% of total respondents each prefer card payment and
cash astheir convenient mode of payment. 4.54% of respondents prefer Paytm
astheir convenient mode of payment.

Tableand Graph8: Showing Time Saving Payment Optionsfor Users

TimeSaving Frequencies Percentage
PhonePay 22 33.33%
GooglePay 33 50%
BhimUPI 2 3.03%
InternetBanking 3 4.54%
Paytm 3 4.54%
ATM 3 4.54%
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Time Saving Digital Payments Options

B PhonePay

. GooglePayBhim
¥ UPlinternet

. BankingPaytm
|
w ATM

I nference: From the above table and graph it can be analyzed that 50% of
respondents haveagreed the Googl e pay and phone pay are most preferred and
time saving payment system for allkinds of payments. Least percentage among
total respondents have agreed that Internet Banking and Paytmal soone the pay-

ment option for time savings

Tableand Graph9: Showing Discountsand Offers Given Various Digital Pay-

mentsApplications.

Discounts Frequencies Percentage
ATM 2 3.03%
BHIM 1 1.51%
GooglePay 27 40.9.%
InternetBanking 1 1515
Paytm 16 24.24%
Phonepay 19 28.78%
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Payment Applications which gives

Discounts

B ATM

i d
|

- Google Pay

Internet Banking
1

Inference: From the abovetable and graphsit can be known that27% and21%
of total respondents have expressed that Google pay and Phone pay are the
digital payment companywhich gives highest offers and discounts.24.24% of
the respondents have agreed that even paytm gives|ot of offersand discounts.
Tableand Graph 10: Showing LessRisk Involved Digital PaymentsApplica
tions

Risk Frequencies Percentage
ATM 6 9.09%
BHIM 3 4.54%
GooglePay 20 30.30%
InternetBanking 9 13.63%
Paytm 15 22.72%
Phonepay 13 19.67%

Less Risky Payment Application

20

s i‘AA

® Frequencies
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I nference: From the above table and graph it can be interpreted that 30.30%
of total respondentssaysthat Google pay islessrisky and 19.67% of respondents
have agreed that phonelessriskywhen compared to other application. Soit can
concluded that Google Pay and phone pay are less risky and more transparent
application

Tableand Graph11: Showing Easeof Paymentsin Digital PaymentsApplications

Ease of Payment Frequencies Percentage
for Purchases

StronglyAgree 31 46.96%
Agree 28 42.42%
Neutral 5 7.50%
Disagree 1 1.50%
StronglyDisagree 1 1.50%

Ease of Payment optiom for Purchases

StronglyDisagree 7!

Disagree -

Neutral - B Frequencies

Agree - |
S ———

0 10 20 30 40

Inference: From the above table and graph it can be inferred that around 88%
of total respondents among the working women have agreed that Digital pay-
ments has eased the methodof making payment to various purchases andithas
become most convenient mode of payment for investor and only 1 respondent
has disagreed that digital payment isnot the easy method of making payment
thisdueto lack of awareness, usage and literacy.
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Table and Graph 12: SHOWING IMPACT OF COVID-19 IN DIGITAL
PAYMENTSAPPLICATONS

Covid-19Impact Frequencies Percentage
Yes 60 90.90%
No 3.03%
Maybe 7 6.06%

Covid Has Increased the Usage of
Digital Payments

M Yes

m No

Maybe

Inference: From the table and graph it can be clearly seen that 90.09% of
respondents among the total working women has clearly agreed that Covid-19
has significantly impacted the usage of digital payments across the country.
Because of contactlesstransactions digital payment gained lots of importance
and now has become popular payment optionsto each individual.
Tablel3: Showing Suggestion by Respondentsin Digital PaymentsApplications

Suggestion Frequencies Percentage
ImprovedSecurity 17 25.75%
EnhancedM essage 10 15.15%
Offersanddiscounts 20 30.30%
RewardsandCashBack 19 28.78%
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I nference: From the abovetable and graph it can beinferred that 25.75% of
respondents have suggested security system in terms end to end encryption of
customer data needs to be done properly by the Digital payments company.
15.15% of respondents have suggested that enhanced message system should
improvefor better security of digital payments and 30.30% of respondents says
offers and discounts, rewards, cash backs should be given by the company to
enhance the customer relationship and a so maintain themin long run.

Hol: Thereissignificant relationship between the age of respondents and usage

of digital payments
Do you use Digital Payment? Total
No Yes

Age 20-30yrs 1 29 30

31-40yrs 0 16 16

41-50yrs 3 7 10

51yrsandabove 0 4 4
Totd 4 56 60
Chi-SquareTests

AsymptoticSi
gnificance
Vaue |df |(2-sided)
PearsonChi-Square 10.714 3 |0.013
a

LikelihoodRatio 8.406 3 |0.038
Linear-by-LinearAssociation 2.312 1 [0.128
NofValid Cases 60
a 5 cdls (625%) have expected
countlessthan5.Theminimumexpectedco
unt
is.27.
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From theAbove chi-squaretest, the p-valueis 10.714aand significance value
is0.013 which isabove the 0.05 5%stated that there is no rel ationship between
age and usage of digital payments hence hypothesisisaccepted.

Findings

1. Mgority of respondents belong to the age group of 20-30 and 31 to 40
yearsi.e. together around 78%.

2. 80.30% of respondentstaken for study have compl eted their Post-Gradu-
ation.

3. Most of Respondentsin our Study are employed at private sector i.e.

84.84%.

4.  54.54% of working women are academicians working at various col-
leges.

5.  Allmost all therespondent'si.e. 98.48% of them were aware of Digital
payments.

6.  93.93% of respondentsare using digital paymentsand remaining 6.06%
arenot using digital payments.

7. Itisidentified that phone pay and Google Pay are most convenient mode
of makingpayments.

8.  Around 50% of respondents have agreed that Google pay istime saving
and 33.33% have agreed that phone pay istime savings.

9.  28.78% of respondents have agreed that phone pay gives|lotsof rewards
and offers.24.24% of respondents have expressed that payment isgiving
them morereward pointsand cash backs and 40.9% of respondentsamong
the total working women have agreed even google pay isgiving lots of
offersand rewards.

10. 30.30% of respondents has agreed that Google pay islessrisky for online
payment when compared to internet Banking asthe transaction settle-
ment happensin realtime.

11. 46.96% of respondents strongly agreed that digital payments are very
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convenient and easy mode of making any payment. Only 1.50% of total
respondents among working women has disagreed that online payment is
not convenient. Majority of respondent’si.e.90.90% has strongly agreed
that covid-19 hasimpacted on usage of digital paymentssignificantly due
to contactless transaction.

Suggestions

Lots of cashback and rewards should be given by digital payments company.
Digital Payments companies should takeimmediate actions against transaction
which struck in payment gateways. Digital Literacy should beimproved among
the people in the society Statement of accounts or summary of transactions
should be made availableto users on day today basis, monthly basis, and yearly
basis. Dependencyon cash can bereducedby promoting digital payments system
in the country. Government should focus on building proper network and
infrastructurein rural areato promotedigital payments. Privacy and security
concernsisamajor draw back of digital payments so companies should develop
proper technology to protect the transactions.

Conclusion

Aswe aredealing with various modesof digital payment, Google pay isused by
majority of working women and itis convenient also. 98% of therecipientsaware
of Digital Payment interface. The scopefor Digital Payment rapidly increased
during COVID-19. Asper of study Google Pay isbest convenient, faster and
easy mode of payment,which reduces cost, timeand provides ecured transaction.
The brand loyalty has|ess scope for choosing them ode of payment. People
even after having high security aert system, they sensethat security hasto been
hanced and improved. To conclude, the paper highlighted that the Digital mode
of Payment iseasy to use and one of the convenient means of payment because
of its speedy transactions can be done.
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