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PROBLEM ’
SEATIAEY S0 Government of India brings a lot incentives and initiatives 10 make

ewidering MSMEs poteniial secior
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REVIEW OF LITERATURE: _
Chandra Prakash Garg (2018) In their research paper, the authors wdentify the cenan

uvanshs and
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be the solution for MSMEs problems.
o Ankit Kumar (2021) Based on the both primary and secondaryhere suthors clearly narrate that effective

intersction hetween academia snd industries can built effective innovative industries. Participation of both
the sectors (education and Industries) especially with MSMEs gives the best results for growth and
development. Here another camtent for discussion done by the nuthor is efficient and effective addressing of
internal factors which leads o innovation in MSMEs which impact on growth and self-reliant.
Sonia Mukherjee (1018) Here author describes the challenges faced by MSMEs with case study of Indian
Con nidustry Skilled man power, upgradation of technology, infrastructure bottlenecks lead 10 lower

performance of MSMEs. To sustain in the global market Indian MSMEs are to be more innovative and that
innenation leads 10 get the iteliectual propesty rights, increase the exparts and 50 on.
OBJECTIVES:
*  Tokaws the opinon shout innovation in MSMEs,
* Todemfy the relationship between innovation and growth of MSMEs.
* Tounalyse the apportunities and challenges of being innovative and IPR MSMEs.
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